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http://www.youtube.com/watch?v=cihIO1cxasg


WHAT IS A 
MARKETING 
CAMPAIGN

An organized course of 

action to promote and sell 

a product or service.



QUESTIONS THAT WILL BUILD A SUCCESSFUL CAMPAIGN
1. What is your goal?
2. Who is your audience?
3. How can you make it fun?
4. Why will your audience care to share?
5. What assets do you have or need to create to convey your message?
6. How can more people discover you? 
7. How can you run a successful ad campaign?
8. What is your timeline?
9. What are your calls to action?
10.How can I secure their participation?



What is your goal? 

- Collect 500 new e-mail subscribers

- Reach 100 peer to peer fundraisers

- Attract 500 new Instagram followers

- Secure 5 top donors (at $1,000 each)

- Attract 500 new Facebook Likes

- Secure 5 matching donors

- Surpass our Fundraising goal by at 

least $2,500!



Who is your 
audience?

Segment your audience

Peer to Peer Fundraisers:

- Volunteers, Friends/Families of 

clients and volunteers, People who 

care about our cause.

Beneficiaries who can be Ambassadors: 

- People your organization has helped 

and are active on social media. 

Companies who care: 

- Companies who support organization 

like yours.



How can you make it fun?

- Think of a fun campaign name

- Think of a challenge or a game

- Keep it exciting

- Incorporate a plethora of content

- Create contests

- Celebrate your rockstars



charity: water | #NothingisCrazy

Builds wells to provide clean water around the world.

This was charity: waterôs campaign theme for their 2015 annual September campaign. ñNothing is Crazyò is a 

brilliant theme because it has a double meaning. The first refers to the idea that doing nothing to help provide 

clean water around the world is ñcrazy,ò and the second refers to charity: waterôs push to encourage 

fundraisers to do anything and everythingðfrom lemonade stands to biking across the United Statesðto 

fundraise for the cause.

https://www.charitywater.org/september/


http://www.youtube.com/watch?v=QeTD_zAr8Xg


Why will your 
audience care to 

share?
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They are moved by your story.

They are impressed by your content.
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cared about.
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from your services.
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Everyone else is sharing it.
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Athletes 4 Cancer | #NoWaitlist

Helps young adult cancer survivors rebuild their lives after cancer through outdoor adventure programs.

Athletes 4 Cancer hosts North Americaôs largest amateur kiteboarding festival each year, called Kiteboard 4 

Cancer. This yearôs theme was #NoWaitlist, which rallied fundraisers around the shared goal of raising 

enough funds to send every one of the 112 young cancer survivors on the organizationôs waitlist to their Camp 

Koru Survivorship Program. Knowing the cost of sending one survivor to camp ($1,500) and how much was 

raised at the previous yearôs event, Athletes 4 Cancer determined that fundraising to zero out the waitlist was 

a realistic funding goal and a strong theme to galvanize peer-to-peer fundraisers.

https://donate.athletes4cancer.org/events/2016-kiteboarding-4-cancer/e74574


http://www.youtube.com/watch?v=fY_NVy1aizo


What assets do you have or need to create to 
convey your message?

- Team photos

- Action photos

- Testimonial Videos

- Event Videos

- Infographic or statistics

- Memes

- Quotes on Graphics

- Online Promo Flyers



Social Media Content Marketing

"Content marketingôs purpose is to attract and retain customers by consistently creating 

and curating relevant and valuable content with the intention of changing or enhancing 

consumer behavior. It is an ongoing process that is best integrated into your overall 

marketing strategy, and it focuses on owning media, not renting it."







How can more 
people discover 

you?

Hashtags

Tagging location

High Engagement rates

People tagging others to your post

People sharing your post 

(inspiring, timely, informative)

Sharing on relevant social media 

groups 





John Wayne Cancer Foundation | #ShowYourGrit

Funds programs that improve cancer patientsô outcomes and save lives through research, 

education, awareness, and support.

From John Wayneôs birthday on May 26 until Fatherôs Day this year, the John Wayne Cancer 

Foundationôs theme #ShowYourGrit spoke to the essence and character of John Wayne. The 

theme encouraged supporters to raise funds and awareness on social by honoring ñthose who 

have shown courage, strength, and grit in the face of cancer.ò

Show video: https://vimeo.com/219742364

http://johnwayne.org/showyourgrit/
https://vimeo.com/219742364


#LongBeachGives
Not Case Sensitive

You can use letters

You cannot use symbols









Always drive your 
message home!

Provide a call to action 
with everything that you 
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engage your audience.
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our first campaign this year and 

we would love for you to be a part 

of it! 

We want to provide more schools 

with PE classes and we are in 

serious need of equipment, more 

trainers, and fun prizes for the 

kids!

Will you help us raise $2,000 by 
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How can you run 
a successful ad 

campaign?

High quality image

No more than 20% Text

Compelling caption

Targeted Ad

Call to Action

Connect your IG to your FB

Add a pixel code to your website

Be open to testing your ads



URGENCY



POSITIVE AND 
PROVEN RESULTS


